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The purpose of this study was designated as "the assessment of the topics, achievements,
and visuals in the media literacy textbook in terms of financial literacy". The curriculum
(for achievements) and the textbook (for topics and visuals) were reviewed as
documents. The study was designed in a qualitative research model and the document
analysis technique was used as the data collection method. The obtained outcomes were
analyzed with the descriptive analysis method. Consequently, it was determined that
the contents of 20 achievements in five learning areas in the media literacy textbook were
associated with financial literacy skills. Moreover, it was determined that the topics of
the media literacy textbook and the visuals in this textbook were related to financial
literacy skills. These visuals were categorized under the headings of cybercrimes directly
related to financial literacy, visuals including advertisements as a persuasion tool,
advantages of social media, job opportunities through media, media as a means of
entertainment culture and consumption, and financial literacy.
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Bu calismanin amac1 “Medya okuryazarligi ders kitabinda yer alan konu, kazanim ve
gorsellerin finansal okuryazarlik agisindan degerlendirilmesi” olarak belirlenmistir.
Dokiiman olarak dgretim programi (kazanimlar igin) ve ders kitabi (konu ve gorseller igin)
incelenmistir. Nitel arastirma modelinde tasarlanan calismada veri toplama yontemi olarak
dokiiman incelemesi teknigi kullanilmistir. Elde edilen bulgular betimsel analiz yontemi ile
analiz edilmistir. Sonug olarak medya okuryazarligi ders kitabinda yer alan bes 6grenme
alanindaki 20 kazanimin igeriklerinin finansal okuryazarlik becerisi ile iligkili oldugu tespit
edilmistir. Ayrica medya okuryazarlig: ders kitab: konulari ile bu ders kitabinda yer verilen
gorsellerin finansal okuryazarlik becerisi ile iliskili oldugu belirlenmistir. Bu gorseller,
finansal okuryazarlikla dogrudan iligkili bilisim suglari, ikna arac1 olarak reklamlari iceren
gorseller, sosyal medya’nin avantajlari, medya araciligiyla is imkanlari, eglence kiiltiirii ve
tiiketim araci olarak medya ve finansal okuryazarlik basliklar: altinda kategorilestirilmistir.
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Giris
21. ylizyilda yeni okuryazarliklar, ¢oklu okuryazarliklar, 21. yil okuryazarliklar: gibi farkl
adlandirmalarla egitim giindeminde en fazla yer alan kavramlardan biri okuryazarlik kavramidir
(Cakmak, 2013; Gengtiirk ve Karatekin, 2013; Lankshear ve Knobel, 2011). Snavely ve Cooper (1997)
tarafindan belirlenen 34 okuryazarlik alani icerisine finansal ve bilgi okuryazarliklari ilave edildiginde
glintimiizde en az 36 farkli okuryazarlik ¢esiti mevcuttur. Medya okuryazarligi ve finansal okuryazarlik

kavramlari ise siklikla calismalara konu edilen okuryazarlik alanlaridir.

Medya Latince kokenli bir kelime olmakla birlikte ‘arac’’ veya ‘aracilik’ anlaminda
kullanilmaktadir. Medya bilginin iiretilmesi, yayilmasi ve yeniden iiretilmesi asamalarinda énemli rol
oynamaktadir (Stack ve Kelly, 2006). Giindelik hayatin bir parcas: haline déniisen medya, kisilerin
bagkalari ile iletisim kurmalarini, giindem takibi yapmalarini, bilgi edinmeleri ve mevcut bilgilerini
glincellemelerini saglamaktadir (Altun, 2005). Medya bilgi iceren ve iletmeye yardimci olan her tiirlii
arac1 igermekle birlikte kitap, cep telefonu, gazete, dergi, televizyon, radyo, internet gibi bilginin
transfer edilmesini saglayan her tiirlii basili, dijital ve elektronik araclardan olusur (Potter, 2005; Stack

ve Kelly, 2006).

Medya unsurlar bilgilendirme, iletisim ve etkilesim islevlere sahiptir. Ayrica medyanin ticari
amag, glic elde etme, kitleleri yonlendirme gibi farkli amaglar1 da bulunmaktadir. Bu nedenle medya
kullanicilarinin medya araglarina karg elestirel bir bakis agis1 kazanmalar1 ve neyin dogru ya da yanhs
oldugunu sorgulamalar1 gerekmektedir. Bireylerin, medya karsisinda pasif bir alict konumunda
olmalar1 yerine medya iletilerini okuyabilen, medyanin dilini anlayabilen biling diizeyine sahip aktif
bir birey olmalari gerekmektedir (Hendrix, 1998; RTUK,2007). Bu okuryazarhik 21. yiizyil egitim
yaklasimi olarak kabul edilmektedir (Hoem, 2004; Thoman ve Jolls, 2003).

[k olarak Batili iilkelerde baslayan medya okuryazarlig egitimi 1980’lerden sonra ABD ve
Kanada gibi iilkelerin programlarina dahil edilmistir (Altun, 2008). Medya okuryazarlig1 gesitli
formlarda mesajlara ulasma, bu mesajlar1 analiz etme, degerlendirme ve iletme yetenegidir
(Aufderheide, 1993). Medya okuryazarlig1 egitimi ile bireyin ne sekilde medyaya maruz kaldigim
anlama ve karsilastig1 mesajlar1 dogru yorumlama ve degerlendirme becerisi kazandirilmaya ¢alisilir
(Potter,2004). Bireyler giindelik hayatlarinda devaml olarak kitle iletisim araclari ile karsi karsiya
kalmakta ve bu araglar kisilerin kararlarmi, davraniglarini, tutumlarimi Ozetle tiim yasamlarinm
etkilemektedir =~ (Samuelson, 2003). Bu nedenle medya  okuryazarligi  becerisinin
kazandirlmasy;sorgulayan ve kargilagtiklar1 medya iletilerine elestirel bakabilen bireylerin topluma

kazandirilmasi agisindan nemlidir.

Medya okuryazarlig1 dersi Tiirkiye’de Radyo ve Televizyon Ust Kurulu (RTUK) ve Milli Egitim
Bakanligi (MEB) arasinda imzalanan protokol kapsaminda 2006-2007 egitim-6gretim yilinda bes ildeki

ilkdgretim okulunda ders olarak programa eklenmistir. Medya okuryazarlig: egitimi i¢cin Ankara’da ilk
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olarak 105 sosyal bilgiler 6gretmenine egitim verilmistir. Bu egitimin ardindan 2007-2008 &gretim
yilindan itibaren bu ders iilke genelinde tiim ilkogretim okullarinin alti, yedi ve sekizinci siniflarinda
secmeli ders olarak okutulmaya baslanmistir. Tiirkiye’de medya okuryazarlifi programimin amaci
Ogrencilerin giinde yaklasik olarak 3-4 saat televizyon izledikleri varsayimindan yola ¢ikarak ¢ocuklari

medyanin ve kitle iletisim araclariin olumsuz etkilerinden korumaktir (Karaman, 2016).

Medya okuryazarligy; bilgi, teknoloji, internet, finans, bilgisayar vb. gesitli okuryazarliklar ile
iligki igerisindedir (Schwarz, 2001). Yasanan kiiresel kriz ve salginlarn bir sonucu olarak hem tilkeler
hem bireyler beklenmedik bu durumlar karsinda olumsuz etkiler yasayabilmekte ve finansal agidan
gii¢ durumlarla karsilasabilmektedir. Bu nedenle bireylere verilecek finansal okuryazarhk egitimi
olagan dis1 olaylar yasandiginda kisilerin finansal durumlarini etkili yonetebilmelerini ve bu durumlar

karsisinda en az zararla veya zarar gormeden yasamlarini stirdiirmelerini saglayacaktir.

Finansal okuryazarlik kavrami yabanc literatiire 1990’1 yillarin ortalarinda, yerli literatiire
2000°li yillarin baslarinda girmis ve 6zellikle 2008 kiiresel finans krizi sonrasinda konuya verilen 6nem
artarak bir¢ok calismaya konu edilmistir (Sahin ve Baris, 2017). Finansal okuryazarlik, “paranin
kullanim1 ve yonetimine iliskin etkili kararlar alma ve bilingli yargilarda bulunma yetenegi” olarak
tanimlanmaktadir (Noctor ve digerleri., 1992; Akt: Giiveng, 2017; Huston, 2010). Bir bagka tanima gore
ise finansal okuryazarlik, tiiketici bireyin paranin kullanimi ve yonetimi konularinda bilgiye dayal
degerlendirme yapmasi, etkili ve rasyonel kararlar alabilmesini saglayan yeterlilik diizeyidir (TEB,
2017). Finansal okuryazarlik biitceleme, yatirim, tasarruf, bor¢ alma, bor¢ verme ve sigortalama gibi
bireysel finansal faaliyetlerde iktisadi bilgi cercevesinde karar verme ve hareket etme yetenegidir

(Bodie, 2006).

Ekonomik Is birligi ve Kalkinma Orgiitii (OECD) ise finansal okuryazarhgy, tiiketicilerin bilingli
kararlar almalari, gerektiginde nereye basvurabileceklerini bilmeleri ve finansal refahlarini yiikseltecek
diger davranislarda bulunabilmeleri i¢in bilgi ve egitim gercevesinde finansal kavramlara, iiriinlere
yonelik farkindaliklarinin artmasi, finansal risk ve firsatlar karsisinda daha fazla bilinglenmeleri igin
yeteneklerini gelistirme siireci olarak tarumlamistir (OECD, 2013). Finansal okuryazarlik ile ilgili
Amerika’da yapilan 6nemli calismalardan biri olan Jump$tart arastirmasi (Hastings vd., 2013)
bulgularina gore finansal okuryazarlik, bireylerin hayatlar1 boyunca mali refahi igin finansal
kaynaklarin: etkili bi¢cimde yonetmesini saglayacak beceri temelli bir yetenek olarak ifade edilmistir
(PACFL, 2008). Finansal okuryazarlik tanimlari incelendiginde yapilan tanimlamalarin finansal kavram
bilgisi, bireysel finansal yonetim becerisi, finansal karar alma yetenegi ve finansal planlamada giiven

olmak iizere dort grupta toplandig1 goriilmektedir (Kimiyaghalam ve Safari, 2015).

Ekonomi bilimi kit kaynaklar1 dogru ve yerinde kullanabilmemize yardim etmektedir. Finansal
okuryazarlik ise bireyin sinirl finansal kaynaklari karsisinda maksimum fayda elde edebilmesi i¢in

sahip olmasi gereken bir beceridir (Cogkun, 2016). Finansal okuryazarlik egitiminin amaci ise bilgilerin
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kavranmasi, degerlendirilmesi sonucunda etkin kararlar alinabilmesine yardimeci olmaktir (Ozgam,
2006). Baska bir anlatimla bu egitim kapsaminda simirli olan kaynaklarin tiiketiminde bireylerin
mantikli kararlar alabilmelerini saglamak amaciyla temel ekonomi teorileri ve uygulamalarimin

Ogretilmesi hedeflenir (Banaszak, 1987).

Son yirmi yili agkin siiredir meydana gelen ve tiim diinya {ilkelerini derinden etkileyen sosyal
ve ekonomik olaylarda roliinii hissettiren ekonomi disiplininin hayatin bir pargast oldugu
diistintildiigiinde, vatandaslara etkili bir ekonomi egitimi verilmesi olgusu ekonomi egitiminin
ozellikle ortaokul miifredatlarina dahil edilmesini kaginilmaz bir gereklilik haline getirmistir (Adalar

ve Ata, 2021).

Kiiresellesmenin etkisi ile tiim diinyada finansal hizmetler hizli bir sekilde gelismistir. Bu
durum finansal okuryazarliga olan gereksinimin artmasina neden olmustur. Tiiketicilere sunulan
finansal {irtinlerin cesitlenerek karmasiklasmasi sonucu finansal okuryazar bireylere olan gereklilik
artmig ve etkili kararlar alabilmeleri 6nemli hale gelmistir (Krizek ve Hradil, 2012). Bireylerin
kazandiklar1 paray1 degerlendirme, ihtiya¢ ve isteklerini ayirt edebilme, dolandirilmaktan korunma
noktasinda finansal okuryazarlik egitimine ihtiya¢ duyulmaktadir (Yal¢inkaya ve Er, 2018). Diinyada
yasanan gelismelere bagl olarak finansal giivenligi tehlikeye giren bireyler i¢in finansal okuryazarlik
egitimi onem tagimaktadir. Finansal piyasalarda yasanan gelismeler ve finansal iiriinlerin ¢esitlenmesi
sonucunda bireylerin bilingli tercih yaparak refah diizeyini artirmalari ya da yanlis tercihlerini
karsisinda birikimlerini kaybetme durumuyla karsilasmalar1 sonucunda bireylerin finansal
okuryazarlik becerilerinin artirilmasi gerekmektedir (Mercan ve digerleri., 2012). Finansal acidan bilgi
sahibi olmak kisilerin giindelik yasamlarindaki finansal giivenliklerinin saglamasi agisindan énemlidir
(Altintas, 2012). Giindelik hayatta bireyin refah icinde yasamimi siirdiirebilmesi almman finansal
kararlarin etkinligine baghdir. Bu dogrultuda finansal {iriinlerin gesitlenerek karmasiklagmasi alinan
finansal kararlarin etkinligini sorgulamamiza neden olmaktadir. Yasanan ekonomik krizler bireylerin
finansal karar alirken daha dikkatli davranma konusunda bilinglenmeleri gerektigini gostermektedir

(Coskun, 2016).

Geng bireylerin etkili bir sekilde finansal okuryazar egitimi almadan yetiskin finansal
diinyasina adim atmalar tiiketici gruplarinin finans piyasasi i¢in yeterince bilgiye sahip olmadigini
gostermistir (Boyce ve digerleri. 1998; Lyons ve digerleri., 2006). Arastirmalar finansal egitim alan
Ogrencilerin ekonomi alani ile daha ¢ok ilgilendiklerini gostermektedir (Harris Interactive Inc., 2005).
Finansal bilgi ve giiven eksikligi finansal egitime olan ilgi ve onemi artirmistir (Boyce ve digerleri. 1998;
Lyons ve digerleri., 2006). Bu egitimin amaci, bireylere finansal bilgi ve kullanma becerisi
kazandirmaktir (OECD, 2005). Ayrica finansal egitim, ekonomi alaninda yasanan sorunlar karsisinda
bireylerin etkili ve katilimci1 vatandas profili sergilemeleri icin gerekli diisiinme becerilerini gelistirmeyi
ve bireylere kritik finansal bilgileri kazandirmay1 (Schug, 1985), bu sayede bireysel refahlari ile birlikte

toplumsal ve sosyal refahi saglamayi amacglamaktadir (Davies, 2006). Kisinin bireysel ekonomik
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tercihlerine bagh olarak sergiledigi iiretim ve tiiketim davraruglar: biitiinsel bir yap1 olan sistemi
etkileyebilmektedir (Ellis, 2007). Toplumsal refahin arttirilmasi bireylerin verdigi finansal kararlarin
etkinligine baglidir. Finansal okuryazarlik sinirl finansal kaynaklar karsisinda maksimum faydayi elde
etmek isteyen bireyin tasimasi gereken bir ozelliktir. Bireysel finansal okuryazarlik egitimi yalnizca
kisinin kendisi i¢in degil tiim toplumun ekonomik refahi agisindan da énemlidir. Toplumun en kiigiik
yap1 tasi olan ailede kazanilan para yonetimi becerisi egitim ve tecriibeyle pekiserek tiim toplumun

tiiketim aliskanligin etkilemektedir (Coskun, 2016).

Diinya genelinde tilkelerin bir boliimii finansal okuryazarligin gelistirilmesine yonelik olarak
finansal egitim ulusal stratejileri gelistirmektedir (OECD, 2013). Grifoni ve Messy (2012)ye gore
finansal egitim ulusal stratejileri, 6l¢iilebilir ve objektif yol haritalar1 ¢cizmenin yani sira ilgili taraflar
arasinda etkin bir es giidim saglamakta ve kaynak israfin1 azaltmaktadir. Ayrica finansal
okuryazarligin kendine giiven, kontrol ve bagimsizlig1 tesvik ettigi bilinmektedir (Allen, Edwards,

Hayhoe ve Leach, 2007).

2012 yilinda OECD raporu incelendiginde yasanan finansal kriz sonrasinda bireyler icin
finansal okuryazarlik egitimi ekonomilerin ¢ogunlugu tarafindan &nemli bir yasam becerisi olarak
kabul edildigi gozlenmektedir. Finansal piyasalarin isleyisi ve istikrarli diizenlemelerin 6nemli bir
tamamlayicis1 olarak finansal egitim ile bireylerin finansal davramslarmin iyilestirilmesi amaciyla
birgok iilkede finansal okuryazarlik egitimi uzun vadeli politika 6nceligi haline gelmistir. Raporda,
emek ve kaynak israfinin 6nlenmesi ve finansal egitime yonelik programlar araciligiyla etkili ve kesin
sonugclar elde edilebilmesi igin en iyi yontemin “her ulusun kendisine uygun bicimde tasarlanmis
stratejiler gelistirmesi” oldugu vurgulanmistir. Kriz sonras1 dénemde karmasik finansal sistemin daha
iyi anlasilabilmesi ve hem bireylerin hem {ilkelerin daha dogru finansal kararlar alabilmesi icin piyasa
aktorlerinin finansal okuryazarligin gelistirilmesine yonelik farkindaligi artmistir (Sogki¢, 2011). Diinya
genelinde pek ¢ok uluslararas: kurum, kurulus, kamu, 6zel sektor ve sivil toplum kurulusu tarafindan
finansal okuryazarlik becerisinin gelistirilmesine yonelik ¢alismalar yiiriitiilmektedir (Braunstein ve
Welch, 2002). Bu ¢alismalar kapsaminda bir¢ok {iilkede finansal egitim programi araciligtyla genel
kamuoyuna ulasilmasi hedeflenirken spesifik hedef gruplarina yonelik programlar da hazirlanmistir
(Atkinson ve Messy, 2013; FiK, 2014; Fluch, 2007; Garcia ve digerleri., 2013; Messy ve Monticone, 2016;
OECD 2013, 2016b). Bu hedef gruplar1 arasinda etnik azinliklar, go¢menler, 6grenciler, ¢ocuklar,
Ogretmenler ve egitimciler, calisan yetiskinler, kredi kart: kullanicilari, issizler, engelliler, emekliler,
kadinlar, girisimciler, diisiik gelirli insanlar ve borglu tiiketiciler vb. olmak {izere ¢ok gesitli gruplar yer

almaktadir (Karatas, 2017).

Farkli gruplara hitap eden programlar hazirlansa da diinya genelinde en fazla 6grenciler ve
okul cagindaki ¢ocuklar igin finansal egitim programlarina rastlanmaktadir. Ayrica borg¢lu veya

bor¢lanmay1 planlayan tiiketici hedef kitlesine hitap eden programlarin sayisinda da artis

1032



KEFAD Cilt 24, Say1 2, Agustos, 2023

yasanmaktadir (OECD, 2016b). Tiiketici bireylerin finansal durum ve tercihlerinde farkliliklar olmasi
nedeniyle hedef kitlenin belirlenmesi gerekmektedir. Finansal a¢idan kirilgan ya da hassas gruplarin
belirlenmesi ve finansal okuryazarhigin gelistirilmesine yonelik girisimlerde bu gruplarin egitilmesi

oldukc¢a 6nemlidir (Lusardi ve Mitchell, 2014).

Finansal aliskanlik ve davranislarin bireylerde oldukca erken yaslarda sekillenmeye basladig1
bilinmektedir. Bu nedenle bireyler ne kadar erken yasta finansal konularla ilgili egitim almaya baslarsa
finansal okuryazarlik becerisinin temelini (Hopley, 2003; OECD, 2014d) daha erken yaslarda olusturma
kazamimi elde etmesi agisindan Onemli goriilmektedir. Giiniimiizde pek ¢ok iilkede finansal

okuryazarlik egitimi okul miifredatlarina eklenmistir.

Okullarda finansal konulara yonelik egitim verilmesi sadece Ogrenciler icin degil onlar
aracihigiyla aileler, cevre ve daha genis bir topluluga ulasilabilme imkani saglar. Finansal okuryazarligim
gelistirilmesine yonelik ¢alismalar ise cogunlukla genel ag siteleri iizerinden saglanmakla beraber
sosyal medya kanallar1 da oldukga yaygin kullanilmaktadir. Bunlarin yani sira basin- yayn, kurs ve
seminerler, video oyunlari, mobil cihaz uygulamalari, filmler, konuya iliskin farkindalik ve ilgi
uyandirmay1 amaglayan yarismalar ve medya kampanyalar: da segilen yontem ve araglar arasinda yer
almaktadir. Bunlara ek olarak bir¢ok {iilkede konuya iliskin bilgi diizeyini ve farkindaligi artirict
miizeler ile para tasarrufu, finansal okuryazarlik ve finansal farkindalik giinleri/haftalar1 diizenlendigi

bilinmektedir (Garcia ve digerleri., 2013; Messy ve Monticone, 2016; OECD 2013, 2016b).

[lkokul diizeyinde finansal egitime yonelik diger iilkelerin gerceklestirmis olduklar:
uygulamalar incelendiginde; “ekonomi ya da finansal konular1 neden 6gretmeliyiz?” sorusundan ¢ok
“ekonomi ya da finansal konular1 nasil daha iyi 6gretebiliriz?” sorusuna odaklanilarak igerikten ¢ok
nitelige vurgu yapildig1 dikkat cekmektedir (Akhan, 2013). Amerika, Danimarka, Estonya, Hollanda,
Ingiltere, Irlanda, Ispanya ve Portekiz gibi gesitli iilkeler finansal okuryazarlik dersini programlarina
eklemis ve ayri bir ders olarak vermeye baslamiglardir. Adi gegen {ilkelerden Amerika’da ilk ve
ortaokul diizeyinde yer alan egitim kademelerinde sosyal bilgiler dersi kapsaminda biitiinlestirilmis
sekilde, lise kademesinde ise ekonomi dersi ad1 altinda bir ders olarak egitimi verilmektedir (TEDMEM,
2016; Walstad ve Watts, 1985). Cin Halk Cumhuriyeti'nde ortadgretim kademesinde ayr1 bir ders olarak
okutulmaktadir (Zhong ve Lee, 2008). Tayvan'da ise ortaokul diizeyinde Yurttaghk ve Ahlak dersi
igeriginde ekonomi dersine iliskin igerik yer almaktadir (Doong, 2008). Avrupa {ilkelerinde
yliksekogretim Oncesi egitim kademelerinde ekonomi, ev ekonomisi, diger derslerle biitiinlestirilmis
ekonomi, girisimcilik, tiiketici haklar1 ve davramiglar1 ya da dogrudan ekonomi adi altinda dersler
programlarina eklenmistir (Eurydice, 2012). ingiltere'de, finansal okuryazarlik egitimi 2014 yilindan
gliniimiize ulusal egitim programi kapsaminda matematik ve vatandaghk derslerinin igerigine
eklenmistir. Ayrica adi1 gegen {ilkelerde 6grencilerin eglenirken 6grenmeleri saglamak amagch finansal
okuryazarlik egitimi icin 6gretim materyalleri gelistirilmistir. Ornek olarak Danimarka'da gelistirilen

"funny money (eglenceli para)’ isimli 6gretim materyali ve Irlanda'da Ulusal Tiiketici Kurumu
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tarafindan gelistirilen "money matters (para meseleleri)" isimli 6gretim materyali verilebilir (TEDMEM,

2016).

2008 yilinda yasanan ekonomik kriz gostermistir ki diisiik finansal okuryazarlik diizeyi
gelismekte olan tilkelerle beraber gelismis {ilkelerinde bir sorunudur. Arastirmalar Amerikan
toplumunun finansal okuryazarlik seviyesinin oldukg¢a diisiik olduguna dikkat ¢ekmektedir (Lusardi
vd. (2010). Ayrica Diinya Bankas: tarafindan iist-orta gelir grubunda yer alan iilkelere yonelik yapilan
Kiiresel Finansal Okuryazarlik Arastirmasi incelendiginde; en yiiksek okuryazarlik diizeyi %44
oraniyla Hirvatistan ve %42 ile Giiney Kore’de iken bunu Rusya (38), Malezya (36), Brezilya/Bulgaristan
(35), Cin/Peru/Arjantin (28) izlemistir. Arastirmaya gore Tiirkiye %24 olan finansal okuryazarlik orani
ile sadece Romanya (22), Makedonya (21), Iran (20) ve Ermenistan (14) gibi iilkelerin finansal
okuryazarlik oranindan daha ytiksek oldugu gozlenmistir (5&P Financial Literacy Around The World,
2015).

Tiirkiye’de finansal okuryazarlik kapsaminda 2011 yilinda ilkégretim ve ortadgretim
ogrencilerine tasarruf ve yatirnm bilinci olusturmaya yonelik bir kompozisyon yarismasi
diizenlenmistir. 2012 yilinda tekrarlanan bu yarisma ¢ocuk ve genglerin finansal erisim ve egitimlerinin
gelistirilmesine yonelik ¢alismalar siirdiiren CYFI (Uluslararas: Cocuk ve Genglik i¢in Finans) orgiitii
tarafindan “en iyi {ilke uygulamalar1” kategorisinde ikinci olmustur. 2011’den itibaren her yil diizenli
olarak diizenlenen kompozisyon yarismasi, 2015 yilinda da CYFI tarafindan “en iyi iilke uygulamalar1”

kategorisinde 6diil almistir (Kilig, 2017).

2011 yilinda, Aile ve Sosyal Politikalar Bakanlig1 Aile ve Toplum Hizmetleri Genel Miidiirliigii
tarafindan Aile Egitim Programi kapsaminda “Finansal Okuryazarlik” adli bir kitapgik yayimnlanmistir
(Aile ve Sosyal Politikalar Bakanligi, 2015). Finansal okuryazarligin gelistirilmesine yonelik Tiirkiye'de
2012 yilinda Finansal Okuryazarlik ve Erisim Dernegi (FODER) kurulmustur. FODER, finansal
okuryazarlik konusunda ¢alismalar yiiriiten énemli bir sivil toplum kurulusudur. Bu kurulusun amaci,
devlet, 6zel sektor ve diger sivil toplum kuruluslar ile is birligi yapmakta ve esgiidiimlii calisarak iilke
genelinde bireylerin finansal okuryazarlik, finansal erisim farkindaliklarini ve olanaklarim
olusturabilmek i¢in; bilinglendirme, egitim, arastirma, uygulamalara destek, politikalar {iretilmesi
calismalar1 yaparak finansal okuryazar bir Tiirkiye i¢in ekosistem olusturmaktir. FODER’in disinda
Tiirkiye’de tasarruf ve finansal okuryazarlik konusunda Aile, Calisma ve Sosyal Hizmetler Bakanligi,
SPK (Sermaye Piyasast Kurulu), Bankacilik Diizenleme ve Denetleme Kurulu, Belediyeler, Bankalar ve
Universiteler tarafindan cesitli calismalar ve projeler siirdiiriilmektedir. Universitelerin cesitli
programlarinda ekonomi, ekonomiye giris, girisimcilik vb. dersler ilgili programlarin miifredatlarina
se¢meli ders olarak eklenmistir. Ayn1 zamanda ilk, ortaokul ve lise kademesi ders programlarinda bir

beceri olarak kendisine yer bulan finansal okuryazarlik becerisi farkli branslara ait ders kitaplari
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icerisinde de yer almaktadir. Ders kitaplari, 6gretimi gerceklestirilen derse iliskin kilavuz rol iistlenen

onemli 6gretim materyallerinin basinda gelmektedir.

Egitim sisteminin en Onemli O6gretim araglarindan biri ders kitaplaridir. Ders kitaplar:
egitimden beklenen hedefleri gerceklestirmek amaciyla 6grencilerin 6grenme yasantilarina kaynaklik
eden Ogretim materyallerinden biridir (Sahin, 2002). Ayrica programin hedef ve tekniklerini
uygulamayi saglayan bir aractir (Kili¢ ve Seven, 2001). Bir 6gretim materyali olarak ders kitaplari,
egitim programlarinin tamamlayicisi konumunda olmakla beraber sinif i¢i uygulamalarda 6gretmen ve
ogrencilere kaynaklik eden bir rehber niteligindedir (Tutsak ve Batur, 2011). Giiveng (2017)'nin,
“Ogretim Programlarimizda Finansal Okuryazarlik” adli galismasmin sonucuna gore ilkogretim
diizeyinde diger kademelere gore daha fazla finansal okuryazarlik Ogrenme c¢iktisi yer aldig:
gorilmiistiir. Ogrenme ciktilarinda biitge, tasarruf ve bilingli tiiketicilikle ilgili bilgilerin kavranmasinin
ongoriildiigli belirlenmis olmasmna ragmen oOngoriilen Ogrenme ¢iktilarin bireyin giinliik
gereksinimlerini karsilamaktan uzak oldugu gozlenmistir. Adalar ve Ata (2021)’nun, “Alanla
Iliskilendirilmis Finansal Okuryazarlik Egitimi Modelinin Sosyal Bilgiler C)gretmen Adaylarinin
Finansal Okuryazarliklar: ve Finansal Tutumlarmna Etkisi” adli ¢calismasinda ekonomi dersine entegre
finansal okuryazarlik egitim modeli (FOEM) kapsaminda uygulanan finansal okuryazarlik 6gretimi
etkinliklerinin sosyal bilgiler 6gretmen adaylarinin finansal okuryazarliklar1 ve finansal tutum ve
davraniglar iizerinde istatistiksel olarak anlamli ve pozitif yonde bir etki olusturdugunu bulgularina
ulagilmigtir. Fikret, Temizel ve Ozdemir (2014) tarafindan gergeklestirilen “Lisans egitim
programlarinin finansal okuryazarlik diizeyine etkisinin arastirilmasi: Tiirkiye 6rnegi” adli calismada
iniversite Ogrencilerinin %31,7’sinin yiiksek; %30,1'inin orta; %16’sinin ise diisiik finansal
okuryazarliga sahip oldugu belirlenmistir. Konuyla ilgili yapilmis c¢alismalarin ¢ogunlugu finansal
okuryazarlik diizeyi, finansal tutum ve becerilerin dlciilmesi, para yonetimine ilikindir. Ogretim
programlarina iliskin ¢alismalar gerceklestirilmesine ragmen finansal okuryazarligin ders kitaplarinda

ne diizeyde yer aldigina iliskin ¢alismaya rastlanmamustir.

Ders kitaplarinin egitimdeki 6nem ve islevinden hareketle bu ¢alismada Medya Okuryazarlig:
ders kitab1 kapsaminda Finansal Okuryazarlik becerisine yonelik kazanim, konu ve gorseller ele
almmustir. Arastirmanin problem ciimlesi “Medya Okuryazarlig1 ders kitabinda yer alan kazanim, konu
ve gorsellerin finansal okuryazarlik ile iliskisi nedir?” olarak belirlenmistir. Bu problem ciimlesi

dogrultusunda ¢alismanin aragtirma sorular: su sekilde yapilandirilmigtir:

1. Medya Okuryazarlig1 ders kitabinda finansal okuryazarlik konularinin dagilimi nasildir?

2. Medya Okuryazarlig1 ders kitabinda yer alan konularin hangileri finansal okuryazarlik ile
iligkilidir?

3. Medya Okuryazarlig1 ders kitabinda yer alan gorsellerin hangileri finansal okuryazarlik ile

iliskilidir?
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Yontem

Bu ¢alisma belirli durumlar1 yorumsamaci yaklasim ile arastirmaya olanak veren nitel arastirma
yontemine uygun bir sekilde tasarlanmistir. Arastirma, var olan durumu sorgulayan betimsel bir
aragtirma ozelligindedir. Calismada tarama modeli kullamilmistir (Biiyiikoztiirk vd, 2012). Bu modelde
gerceklestirilen arastirmalar, ilk ve temel arastirma eylemi niteligi tasirlar. Tarama modelindeki
arastirmalar, egitim sorunlariin tanimlanabilir nitelikte olmasi nedeniyle, bilginin anlasilmasi ve
arttirilmasinda kuramcilara ve uygulayicilara 6nemli katkilar saglamaktadir (Balci, 2001). Bu amagla
2018 yilinda Milli Egitim Bakanlig1 tarafindan ortadgretim kademesinde 6grenimi gerceklestirilen
Medya Okuryazarligr kitabinda Finansal Okuryazarlik konusunun programda ve ders kitabinda ne

diizeyde yer aldig1 incelenmistir.
Incelenen Dokiimanlar

Bu ¢alismanin verilerini olusturan dokiimanlar, ortadgretim kademesinde altinci ve yedinci
smiflarda egitimi gerceklestirilen Medya Okuryazarlig1 ders kitabr ve 2018 yilinda MEB tarafindan
yaymlanan Medya Okuryazarligi Programi olusturmaktadir. Program incelemesi sonucunda Medya
Okuryazarligr kazanimlarina iliskin veriler arastirmacilar tarafindan tablolastirilarak sunulmustur.
Medya Okuryazarligr dersinin 6gretim aract olan Medya Okuryazarligr ders kitab:r incelenmis ve
igeriklerine gore finansal okuryazarlik ile iligkili olan konular yorumlanmistir. Kitapta da yer alan
gorseller de arastirmaya konu edilerek finansal okuryazarlikla iligkilendirilmistir. Ayrica konu ile ilgili

makale ve tezlerden yararlanilmigtir.
Verilerin Toplama Yontemi

Arastirmanda veri toplama araci olarak dokiiman incelemesi teknigi kullanilmistir. Bu teknik,
arastirilmasi hedeflenen olgu ya da olaylar hakkinda yazili bilgi iceren her tiirlii kaynagmn analiz
edilmesi ve ¢oziimlenmesine dayanmaktadir. Dokiiman analizi; dokiimanlara ulasma, orijinalligin
kontrol edilmesi, dokiimanlarin anlasilmasi, verilerin analiz edilmesi, analize konu olan veriden
orneklem se¢me, kategorilerin gelistirilmesi, analiz biriminin saptanmasi, sayisallastirma ve verinin
kullanilmas1 asamalarindan olusmaktadir (Simsek ve Yildirim, 2011). Bu dogrultuda arastirmaci
tarafindan elde edilen Medya Okuryazarlig1 ders kitab1 ve Medya Okuryazarligi 6gretim programi
incelendikten sonra belirlenen arastirma sorularina iliskin ders kitab1 ve 6gretim programi analize tabi
tutulmustur. Sonug olarak Medya Okuryazarlig: ders kitabinda finansal okuryazarlik becerisine iliskin

elde edilen bulgular tablolastirilarak sunulmustur.
Verilerin Analizi

Elde edilen verilerin analizinde betimsel analiz yontemi kullanilmistir (Patton, 2018). Bu
yontem, gozlem, goriisme ve dokiiman analizi gibi nitel veri toplama araglarindan elde edilen verilerin

kod, kategori ve tema seklindeki verilerin diizenlenmesine imkan vermektedir. Bu ¢alismada da Medya
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Okuryazarlig: ders kitabi ve 6gretim programinda Finansal Okuryazarliga iliskin konularin ne diizeyde

yer aldig1 incelenmistir.
Aragtirmanin Etik Izinleri

Bu calismada dokiiman incelemesi teknigi kullamildig1 icin etik kurul belgesi gerektirmeyen

calismalar kategorisindedir.
Bulgular
Medya Okuryazarlig1 Programinda Yer Alan Kazanimlar ve Finansal Okuryazarlik Iliskisi
Medya Okuryazarlig1 ders kitabinda yer alan kazanim sayilar: Tablo 1’de gosterilmistir.

Tablo 1. Medya okuryazarlig programinda yer alan kazanimlar (MEB, 2018).

Ogrenme Alam Kazanim Sayis1

Birey, Toplum ve Medya
Katilim Ortami1 Olarak Medya
Bilgi Kaynag1 Olarak Medya
Eglence Kaynag1 Olarak Medya
Tkna Araci Olarak Medya
Toplam 20

B~ B B

Tablo 1 incelendiginde Medya Okuryazarligi ders kitabinda yer alan 5 6grenme alaninin

hepsinde 4 kazanim olmakla birlikte toplam 20 kazanim mevcuttur.

Medya Okuryazarlig1 kazanimlarinin Finansal Okuryazarlikla iliskisi agisindan incelendiginde
birinci 6grenme alaninda; “Medyanuin, kendi hayatindaki yerini kavrar.” “Medya alanindaki meslekleri
tanitir.” ve “Medya ile iliskilerinde yasadiklari sorunlarin ¢oziimiine yonelik 6zgiin, yaratici ve yansitici
proje fikirleri gelistirir.” kazarumlar finansal okuryazarlik ile iliskilidir. Giiniimiizde medyanin tiretim
aracindan tiiketim aracina doniistiigii goz Oniine alindiginda medyada gegirilen siire boyunca
karsilasilan reklam igeriklerine bagl olarak tiiketim miktar1 artmistir. Medya’ya baglh insanlari tiiketim
konusunda yonlendirmek isteyen ticari firma ya da sirketler yeni medya mesleklerinden biri olan sosyal
medya uzmanlari ile ¢alismaktadir. Medya'nin tiim olumlu yanlarina ragmen ozellikle internet ve
telefon aracilig: ile gergeklestirilen dolandiricilik vakalar: dikkate alindiginda yasadiklar1 sorunlarin

¢ozlimlerine iliskin fikir tiretebilmeleri de finansal okuryazarlik ile ilgilidir.

Katillm ortami olarak medya 6grenme alaninda medyay1 takip ederken haklarini bilmesi,
begendigi veya sorunlu gordiigii medya igeriklerine iliskin duyarli davranmas: ve medyanin bireye
sundugu imkanlar1 (tiikketim vb.) kullanmasma yonelik kazanimlar finansal okuryazarhik ile
iligkilendirilebilir.

Bilgi kaynagi olarak medya Ogrenme alaninda yer alan bilgiye yodnelik erisim, takip,
yararlanma, degerlendirme, iiretme, paylasma gibi imkanlar1 kesfetme, dogru ve giivenilir bilgiye
ulasmanin Oniindeki engelleri fark etme ve dogru ve giivenilir bilgilere ulasmak igin uygun

stratejilerden yararlanma kazanimlari finansal okuryazarlik alani ile iligkilidir.
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Eglence kaynag: olarak medya adli 4. 6grenme alaninda 6zellikle “Kiiltiir endiistrisi olarak
medyanin yerini ve islevlerini tartisir.” Kazanimi finansal okuryazarlikla ilgilidir. Glintimiizde medya,

kiiltiiriin, bilginin, tiiketim tirtinlerin {iretildigi ve pazarlandig1 bir alana doniismiistiir.

Ikna etme araci olarak medya baglikli 5. 6grenme alamnin tiim kazanimlari finansal
okuryazarlikla dogrudan iliskilidir. Medya iletilerinde dilin, yazilarin, seslerin ve gorsellerin ikna etme
amaciyla nasil kullanildigini anlamasi, ikna etme tekniklerini goz oniine alarak reklamlar1 ¢dziimlemesi
ve medyada karakterlerin (kahramanlarin) kullanimimi degerlendirebilmesi finansal okuryazarlik
agisindan Onemlidir. Medya’da kullamilan (kitapta gorseli bulunan) oOriimcek adam karakteri
dogrultusunda hitap ettigi yas grubunda o karaktere ait kiyafet ve aksesuarlarin kullanimi artmaktadir.
Medya tiiketicilerine bilgi, eglence amacgh olarak sunulan medya igeriklerinin zamanla ticari {iriine
doniisebildigi ve insanlarin segimlerini yonlendirdigi unutulmamalidir. Reklam icerigi geregi hitap
ettigi kitleyi etkilemek ve yonlendirmeyi arzular. Bu nedenle reklam igeriklerin dogru

¢ozlimlenebilmesi kisilerin mantikli ve dogru kararlar almasini saglar.
Medya Okuryazarlig1 Ders Kitab1 Ders Konular1 ve Finansal Okuryazarlik ile Tliskisi

Tkinci arastirma sorusuna yonelik bulgular Tablo 2’de gosterilmektedir.
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Tablo 2. Medya okuryazarli1 ders kitabi ders konulart ve finansal okuryazarlik ile iligkisi

Ogrenme Alani

Ders Konular

fcerik

Birey, Toplum ve Medya

Katilm Ortami Olarak
Medya

Bilgi Olarak

Medya

Kaynagi

Eglence Kaynagi Olarak
Medya

Tkna
Medya

Araa Olarak

Medya Ne Uretiyor?
Medya Alanindaki
Taniyalim

Meslekleri

Medya Ureticileri ve Tiiketicileri
Yeni Medya, Yeni Meslekler

Medyay1 Neden Izleriz?

Medyada Karsilasacagimiz
Zorluklar

Medya Kullanicisinin Haklar1
Dijital Haklarimiz

Medyanin Etkileri

Internetin Getirdikleri

Sosyal Medyanin Giicii: Internet
kaynakl is ilanlari, reklamlar vb.

Dogru ve Giivenilir Bilgi: Engeller
Dogru ve  Glvenilir Bilgi:
Coziimler

Reklamlardaki Kliseler
Kiiltiir Endiistrisi ve Medya
Medya ve Popiiler Kiiltiir
Medyada Karakter Yaratmak

fkna Dili/Sanati
Propagandadan Korunmak Igin
Ne Yapabiliriz?

Medya ne ftiretiyor?: Haber, Yorum,
Reklam, Program.

Medya Uriin Temas1:Bilgi,
Yorum,Egitim, Tanitim Pazarlama,
Eglence

Ikna araci olarak medya

Sosyal Medya Uzmanhg:

Sanal Dolandiricilik: Bilgi Hazinesi:
Tavuk gibi yoluyorlar

Kimlik Hirs1zlig1

Taciz ve Siber Zorbalik

Bilisim Sugu: Bilisim sistemi kullanmak
suretiyle nitelikli dolandiriciik sugu,

Internet bankaciligt yoluyla
dolandiricilik vb.durumlarda
basvuracaginiz  bazi  kurum ve

kuruluslar: http://www.siber.pol.tr /
siber@egm.gov.tr,
https://tuketicisikayeti.gtb.gov.tr,
https://www.ihbarweb.org.tr vb.

Dijital ayak izine bagli olusabilecek
siber zorbalik

Web adresinden nereye ait?

Sirket temelli (.com uzantili)

Devlet temelli (.gov uzantil)...

Sizce web sitesinin amaci nedir?

Sirket veya kurum web sitesi

Reklam ve satig amagl....

Tiirkiye’de Medyanin ilkleri (Sinema
salonu, gazete vb.)
Reklam Hazirhyoruz

Slogan
Propaganda
Reklamlar1 Coziimliiyoruz

Tablo 2 incelendiginde birinci 6grenme alaninda; medya ve teknoloji sizin icin mi ¢alisiyor?,

medya ne iiretiyor?, Medya alanindaki meslekleri taniyalim, medya {ireticileri ve tiiketicileri, ikinci

O0grenme alaninda; Medyay1 neden izleriz?, dijital sorumluluklarimiz, medya kullanicisinin haklari,

dijital haklarimiz, sosyal medya ve katihm hakki, medyanin etkileri, internetin getirdikleri, sosyal

medyanin giicii:, tiglincii 6grenme alaninda; dogru ve giivenilir bilgi: engeller, dogru ve giivenilir bilgi:

¢ozlimler, dordiincii 6grenme alaninda; reklamlardaki kliseler, medyam ve kiiltiiriim, kiiltiir end{istrisi

ve medya, medya ve popiiler kiiltiir, besinci 6grenme alaninda; ikna dili, ikna sanati, propaganda

konulari finansal okuryazarlik ile iligkilidir.


https://tuketicisikayeti.gtb.gov.tr/
https://www.ihbarweb.org.tr/
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Medya okuryazarlig1 ders kitabinda yer alan ders igerikleri incelendiginde, birinci 6grenme
alaninda yer verilen medya iiriinlerinden haber, reklam ve iiriin temalarindan ozellikle tanitim,
pazarlama alanlar1 dogrudan finansal okuryazarlik ile ilgilidir. fkna araci olarak medya temasinda yer
alan medya iletilerinin gii¢ ve para kazanma amagch hazirlandig1 ifadesi ve finansal gelir saglayan
mesleklerin tamitilmasi finansal okuryazarlik ile iligkilidir. Ikinci O0grenme alaninda yer alan sanal
dolandiricilik, kimlik hirsizlig1 ve kredi kartinin kotiiye kullanilmasi vb. bilisim suglar1 dogrudan
bireylerin finansal yapilarim ilgilendirmektedir. Ayrica bilingli tiiketici olunmasi1 kapsaminda bu
durumlarla karsilasan tiiketicilerin haklarini aramak igin nerelere basvurabilecegi aciklanmistir.
Uglincii 6grenme alanindan yer alan medya uzantilarini sirket, devlet, iilke, egitim ve ticari amag
glitmeme temelli olarak tanitilmasi ile web sitelerinin hangi amacgla hizmet verdigi konularinin
agiklandig: boliimler finansal okuryazarlik egitimini ilgilendirmektedir. Dérdiincii 6§renme alaninda
bulunan reklamlardaki kliseler, hangi {iriinlerin hangi tiiketici grubuna/gruplarina hitap ettigi, reklam
hazirlama, reklam metinleri ile kiiltiir endiistrisi ve medya kapsaminda yer verilen konut, mobilya,
telefon reklami ve popiiler kiiltiir {iriinleri araglari ile 6rnegin ¢izgi filmlerindeki karakterlerin kiyafet
ve aksesuarlarinin ve oyuncaklarin tiiketim aracina doniismesi ile ilgili bagliklar ayni zamanda finansal
okuryazarligin konu alanma girmektedir. Son olarak ikna dili olarak medya adli besinci 6grenme
alaninda yer verilen slogan, propaganda, reklamlar: ¢6ziimleme konularmin igeriginde “2010’da 15
milyon Ipad satilmisti.”, “Tiiketicilerin %50’si satin alma kararini Internet’i aragtirarak veriyor.”, “2018
yilinda akilli telefon satislari bilgisayar satislarini katlad1.”, “Her giin markalarla ilgili 10 milyon tweet
atiltyor.”, “Online perakende satislar Facebook {izerinden yapildiginda 18 kez daha etkili”, “Otel ve
ucuslarin %60'1, emlak satislarinin %3’ Internet tizerinden gerceklesiyor.” Kullanilan bu ifadeler para

yonetimi ve tiiketimi ile yani bireylerin finansal durumlari ile iligkilidir.

Medya okuryazarlig1 ders kitabinda finansal okuryazarlik ile ilgili gorseller: Bu boliimde Medya

Okuryazarlig: ders kitabinda Finansal Okuryazarlik ile ilgili yer alan yer alan gorseller sunulmustur.

Tablo 3. Medya okuryazarli$i ders kitabinda yer alan gorsellerin finansal okuryazarlikla iliskisi

1.Unite: Cevrem 2.Unite: Benim 3.Unite: Medyaya 4.Unite: Eglence 5.Unite: Once Bir

Medya Medyam Soru Soruyorum  Kaynagi Olarak Diisiineyim
Medya
Mayonez reklami Kimlik hirsizlign - Sampuan, c¢ocuk Reklam ve ikna
(1) 1) kostim reklami araci (9)
. )
Is imkani (1) Otel reklamlar: Konser (1)
2)
Bilisim sucu (1) Sinema salonu (1)
Aligveris  sepeti Reklam igerikleri
) 27)
Is bulma-konut
reklami (6)
2 11 0 31 9
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Tablo incelendiginde medya okuryazarlig: ders kitabinda 53 adet finansal okuryazarlikla ilgili

gorsel oldugu tespit edilmistir. Uglincii {initede finansal okuryazarhga iliskin gorsel bulunmamaktadir.

Tkna Araci Olarak Reklamlar: Iceren Gérseller: Medya okuryazarliginda asagida yer verilen gorselde

hangi tirtinlerin hangi tiiketici gruplarina hitap ettigi ile ilgili bir etkinlik gorseline yer verilmistir.

) (Svetgiinkadm ) (T4 Yetigkin Erkek )

Sekil 1. Tiiketim {iriinleri ve tiiketici gruplar
Yukaridaki gorselde ¢ocuk, geng, yetiskin kadin ve yetiskin gen¢ olmak {izere dort tiiketici
grubuna; gidadan tekstile, oyuncaktan teknolojiye, arabadan beyaz esyaya, aksesuardan kisisel bakim

ve temizlik {irlinlerine tiiketim malzemelerine yer verilmistir.

Sekil 2. Sampuan Reklami
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Sampuan reklamlarini iceren gorsellerde kadin reklam oyunculari tercih edilmistir. Bu duruma
kadinlarin hem gorsel olarak daha cezbedici olmalar1 hem de sa¢ bakimina erkeklere nazaran daha fazla

Onem vermeleri etkili olmus olabilir.

%7100
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Sekil 3. Reklam ornekleri
Konut, ev esyasy, araba, tekstil ve gida alanlarina yonelik verilen gorseller araciligiyla tiiketiciler
ikna edilerek yonlendirilmeye calisilmaktadir. Televizyon, radyo, cep telefonu, bilgisayar, sokakta
gordiigiimiiz bildboardlarla her giin farkinda olarak ya da olmayarak pek ¢ok reklam igerigine magruz
kalmaktayiz. Bazi reklam igerikleri o kadar cezbedici olabiliyor ki ihtiya¢ olmadan da tiiketilmesinin
yolu agilabiliyor. Bu nedenle medya okuryazarlig1 dersi basta olmak tizere sosyal bilgiler dersi ve diger
derslerle desteklenerek gelecegin yetigkinlerine medyayr dogru kullanma, reklam igeriklerini

¢ozlimleme, ihtiyaci dogrultusunda mantikli, dogru ve bilingli tiiketim aliskanliklar1 kazandirilmalidir.
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Sekil 4. Otel reklam1
Medya Okuryazarhig: ders kitabinda yer alan bu gorseller hem eglence kiiltiirii olarak hem de
tiiketim kiiltiirii olarak karsimiza ¢ikmaktadir. Insanlar eglenmek, dinlenmek istemelerine karsilik

maddi durumlarina bagh olarak belli oranda tiiketim gergeklestirirler.

Sekil 5. Cizgi Film

Cocuklara hitap eden siipermen kostiimlii bu igerik dikkate alindiginda bir eglence unsuru olan
cizgi filmlerdeki karakterlerin kostiimleri, aksesuarlar1 ve ¢izgi filmlerde kullanilan oyuncaklar, hitap

ettigi yas grubu tarafindan bir tiiketim aracina doniistiigii unutulmamalidir.

-h &

Sekil 6. Aligveris sepeti

Medya Okuryazarlig1 ders kitabinda yer alan bu gorseller dogrudan finansal okuryazarlikla
ilgilidir. Aligveris ve buna bagh olarak para tiiketimi bir kisinin ya da ailenin finans durumu ile bizzat

iligkilidir.



El¢icegi, B.
Medya Araciligiyla is imkanlart

Medya Okuryazarlig1 ders kitabinda “Sosyal medya sayesinde yiizlerce kisi is buldu” bashkl
bir kistm bulunmaktadir. Bir meslek sahibi olmak ve bu meslegi icra ederek maddi gelir elde etme
konusu finansal okuryazarligin baslangici i¢in énemlidir. Yakindan uzaga seklinde birey, aile ve toplum
calisarak hem iiretici hem tiiketici bir yapimn siirdiiriilebilirligini saglar. Calisan ve iireten bir
toplumdaki bireyler ise iilke kalkinmasinda etkin bir vatandas olarak rol oynar. Asagida kitapta sosyal
medya arac ile is bulan kisiler ve medya okuryazarligi kapsaminda olusan yeni mesleklere iligkin

gorseller sunulmustur.

Sekil 7. Medya aracihigiyla is imkanlar:

Medya okuryazarliginin kazandirmis oldugu en onemli mesleklerden biri sosyal medya
uzmanhigidir. Sosyal medyada kisilerin egilimlerini tespit etmek ve bu dogrultuda stratejiler gelistirerek

sirketlere ya da firmalara danismanlik yaparak tiiketici egilimleri yonlendirilmeye ¢alisilmaktadir.
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Eglence Kiiltiirii ve Tiiketim Arac1 Olarak Medya ve Finansal Okuryazarlik

»
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Sekil 8. Eglence ve finans sektorii
Konser, sinema, oyun ve diger sosyal etkinlikler bir eglence unsuru oldugu kadar ayn: zamanda

bir titketim unsurudur ve finansal okuryazarlik ile ilgilidir.

Sekil 9. Ticaret

Yukaridaki gorsel ticaretin tarihsel olarak siireklilik arz eden bir yap1 oldugunu gostermeci

agisindan 6nemli olmakla birlikte finansal okuryazarlikla iligkilidir.
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Sosyal Medya’nin Avantajlar

Medya okuryazarlig kitabinda “Caldirdig: telefonuna sosyal medya ile kavustu” baslikli bir

kisim yer almaktadir.

Sekil 10. Sosyal medyanin yarar1
Sosyal medya bilingli olarak kullanildiginda bize fayda sagladig1 aciktir. Bu nedenle etkili ve

dogru kullanmay1 6grenmeli ve 6gretmemiz gerekmektedir.

Sekil 11. Medya

Medya Okuryazarlig ders kitabinda yer alan bu gorseller kiigiikten biiyiige, cocuktan yetiskine
medyanin egitim, is, alisveris, eglence, iletisim imkan sagladig goriilmektedir. Giiniimiizde e-ticaret
ve online aligveris oranlarmmin arttigr diisiiniildiigiinde medya okuryazarligi dersinde finansal

okuryazarlik egitiminin 6nemi ortaya ¢ikmaktadir.
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Finansal Okuryazarlikla Dogrudan iliskili Bilisim Suglart

Sekil 12. Bilisim suglar1

Medya Okuryazarlig: kitabinda yer alan bu gorseller, taciz, siber zorbalik, kimlik hirsizlig,
nitelikli dolandiricilik, kredi kartinin kotiiye kullanilmasi, internet bankaciligr yoluyla dolandiricilik vb.
finansal zararlara ve kayiplara neden olabilmektedir. Bu nedenle bilingli bir tiiketici olarak haklarimizi
bilmeli ve gerektiginde karsilasma ihtimalimiz olan problemlere ¢6ziim Onerileri getirebilmeliyiz.
Katilm ortami olarak medya adli ikinci Ogrenme alaninda tiiketicilerin bu gibi durumlarla

karsilasmalar1 durumunda bagsvurabilecekleri iletisim adreslerine yer verilmistir.
Tartisma ve Sonug

Universite 6grencilerinin finansal okuryazarlik bilgi ve beceri diizeylerinin olciildiigii
calismalara Ansong ve Gyensare (2012), Beal ve Delpachitra (2003), Blalock, Tiller ve Monroe (2004),
Chen ve Volpe (1998), Chinen ve Endo (2012), Coskun (2016), Disney ve Gathergood (2013), Davies
(2006), Harris Interactive Inc. (2005), Hibbert ve Beutler (2001), Louw ve digerleri. (2013) adl1 yazarlarin
arastirmalar1 da dahil edilerek konu ile ilgili 6rnekler ¢ogaltilabilir. Ancak ad1 gecen calismalar genel
olarak degerlendirildiginde Medya Okuryazarligi ve Ekonomi ya da Finansal Okuryazarlikla ilgili
yapilmis ¢alismalarin ¢ogunlugunda 6gretmenlerin, akademisyenlerin, 6grencilerin ya da tiiketicilerin
okuryazarlik diizeyleri arastirilmistir. Sadece Yalginkaya ve Er (2019) tarafindan gerceklestirilen
calismada Sosyal Bilgiler programinda finansal okuryazarlik ile ilgili yer alan kazanimlar ele alinmustr.
Fakat bu calismada ve diger calismalarda ders kitaplarinda yer alan gorseller finansal okuryazarlik
agisindan ele alinmamustir. Sonug olarak medya okuryazarlig1 ya da finansal okuryazarlik kapsaminda
yer alan kazanmimlar, konular ve gorsellere yonelik calismalara rastlanamamistir. Bu arastirma

konusunun secilmesinde alanda konu ile ilgili bosluk olmasinin etkili olmustur.
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Medya okuryazarligi ders kitabinda yer alan kazanimlarda tiiketim, para, finans vb. ifadeler
dogrudan gecmese bile finansal okuryazarlikla iliskilendirilebilecek igerikler mevcuttur. “Ikna etme
tekniklerini g6z Oniine alarak reklamlari ¢Oziimler.”, “Medyada karakterlerin (kahramanlarin)
kullanimini degerlendirir.” ifadeleri finansal okuryazarhikla ilgilidir. Clinkii gilintimiizde tiiketim

aliskanliklar1 reklamlar araciligiyla yonlendirilerek belirlenmektedir.

Medya okuryazarligi ders konular: finansal okuryazarlik agisindan incelendiginde, yeni
meslekler, medya tiireticileri ve tiiketicileri, internetin getirdikleri, sosyal medyanin giicii, reklamlardaki
kliseler, medya ve popiiler kiiltiir, ikna dili ve sanati, propaganda konular finansal okuryazarlik ile
iligkilidir.

Medya okuryazarlig1 ders kitabinda yer alan ders igerikleri incelendiginde, tanitim, pazarlama
alanlari, ikna araci olarak medya temasi, finansal gelir saglayan mesleklerin tanitilmasy, bilisim suglari,
tiiketicilerin haklarmi aramak icin nerelere basvurabilecegi, web sitelerinin hangi amagla hizmet
verdigi, hangi tirtinlerin hangi tiiketici gruplarina hitap ettigi, kiiltiir end{istrisi ve medya kapsaminda

yer verilen konut, mobilya, telefon reklamu ile ilgili basliklar finansal okuryazarlik ile iligkilidir.

Medya okuryazarligi ders kitabinda bulunan gorseller finansal okuryazarlik agisindan
degerlendirildiginde yaklasik olarak dogrudan iliskilendirme yapilabilecek 86 gorsel mevcuttur. Bu
gorsellerin biiyiik ¢ogunlugu tiiketim amagcl reklam {iriinleri (konut, arag, tekstil vb.), finans kaynag:
olan mesleklerin tanitimi, finansal bilisim suglar1 ve bunlarla miicadele i¢in adreslere yonelik

gorsellerden meydana gelmektedir.
Oneriler

Disiplinler aras1 ve biitiinlesik yapida program ve ders kitaplarinin hazirlanmasmin faydal

olacag diistiniilmektedir.

Medya okuryazarlig1 ve finansal okuryazarlik ve buna benzer okuryazarliklarin sosyal bilgiler

Ogretim programu ile biitiinlesik olarak egitimin gerceklestirilmesi 6nerilmektedir.
Yazar Katki Orani

Sorunsalin belirlenmesi, alan yazminin taranmasi, veri toplama araglarinin gelistirilmesi ve

verilerin ¢dziimlenmesi, akademik metinlestirme asamalar1 tek yazar tarafindan yapilmigtir.
Catisma Beyam
Calisma tek yazar tarafindan yiiriitiildiigii i¢in herhangi bir ¢ikar ¢atismasi bulunmamaktadir.
Etik Kurul Beyan1

Calisma nitel arastirma deseninde ve dokiiman incelemesi teknigi ile yiiriitiildiigiinden etik

kurul belgesi gerektirmeyen ¢alismalar kategorisindedir.
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Introduction

In the 21st century, literacy is one of the most popular concepts on the education agenda with
different names such as new literacies, multiple literacies, and 21st-century literacies (Cakmak, 2013;
Gengtiirk and Karatekin, 2013; Lankshear and Knobel, 2011). When financial and information literacies
are included in the 34 literacy areas identified by Snavely and Cooper (1997), there are at least 36
different types of literacy today. The concepts of media literacy and financial literacy are the most

frequently studied literacy areas.

Media is a word of Latin origin and is used in the sense of 'intermediary’ or 'mediation’. Media
is playing an important role in the production, dissemination, and regeneration of information (Stack
and Kelly, 2006). Media, which has become a part of everyday life, enables people to communicate with
others, follow the agenda, obtain information, and update their current knowledge (Altun, 2005). Media
consists of all kinds of printed, digital and electronic tools such as books, cell phones, newspapers,
magazines, television, radio, internet, and all kinds of printed, digital and electronic tools that enable

the transfer of information (Potter, 2005; Stack and Kelly, 2006).

Media components have functions of informing, communicating, and interacting. Moreover,
media has different purposes such as commercial purposes, gaining power, and directing the masses.
For this reason, media users need to gain a critical perspective toward media tools and question what
is right or wrong. Instead of being passive receivers of media, people should be active individuals with
a level of consciousness who can read media messages and understand the language of the media
(Hendrix, 1998; RTUK, 2007). This literacy is recognized as a 21st-century educational approach (Hoem,
2004; Thoman and Jolls, 2003).

Media literacy education, which first started in Western countries, was incorporated into the
programs of countries such as the USA and Canada after the 1980s (Altun, 2008). Media literacy is the
competence to access, analyze, evaluate, and communicate messages in various forms (Aufderheide,
1993). Media literacy education aims to help individuals understand how they are exposed to the media
and to gain the ability to correctly interpret and evaluate the messages they encounter (Potter, 2004).

Individuals are constantly confronted with mass media in their daily lives and these media affect their
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decisions, behaviors, and attitudes, in short, their entire lives (Samuelson, 2003). For this reason, gaining
media literacy skills is crucial in terms of bringing individuals who can question and look critically at

the media messages they encounter into society.

Within the scope of the protocol signed between the Radio and Television Supreme Council
(RTUK) and the Ministry of National Education (MEB) in Tiirkiye, media literacy was introduced as a
course in primary schools in five provinces in the 2006-2007 academic year. For media literacy training,
105 social studies teachers were first trained in Ankara. Following this training, this course was
introduced as an elective course in the sixth, seventh, and eighth grades of all primary schools across
the country in the 2007-2008 academic year. Starting from the assumption that students watch television
for approximately 3-4 hours a day, the purpose of the media literacy program in Tiirkiye is to protect

children from the negative effects of the media and mass communication tools (Karaman, 2016).

Media literacy is interrelated with various literacies such as information, technology, internet,
finance, computer, etc. (Schwarz, 2001). As a consequence of the global crises and pandemics, both
countries and individuals may experience negative effects due to these unexpected situations and may
face financially difficult situations. For this reason, financial literacy training to be provided to
individuals will enable them to manage their financial situations effectively when extraordinary events

occur and to continue their lives with minimal or no damage in the face of these situations.

The concept of financial literacy entered the foreign literature in the mid-1990s and the domestic
literature in the early 2000s, and especially after the 2008 global financial crisis, the importance given to
the subject has increased and has become the subject of many studies (Sahin and Baris, 2017). Financial
literacy is defined as "the ability to make effective decisions and informed judgments about the use and
management of capital" (Noctor et al., 1992; Akt: Giiveng, 2017; Huston, 2010). According to another
definition, financial literacy is the level of competence that enables a consumer to make knowledge-
based evaluations on the use and management of money and to make effective and rational decisions
(TEB, 2017). Financial literacy is the ability to make decisions and act within the framework of economic
knowledge in individual financial activities such as budgeting, investing, saving, borrowing, lending,

and insuring (Bodie, 2006).

The Organization for Economic Cooperation and Development (OECD) defined financial
literacy as the process of improving consumers' abilities to make conscious decisions, to know where
they can apply when necessary, and to increase their awareness of financial concepts and products
within the framework of information and education in order to be able to engage in other behaviors that
will increase their financial welfare and to develop their skills to become more aware of financial risks
and opportunities (OECD, 2013). According to the findings of the Jump$tart study (Hastings et al., 2013),
which is one of the important studies on financial literacy in the United States, financial literacy is

defined as a skill-based ability that will enable individuals to effectively manage their financial
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resources for their financial well-being throughout their lives (PACFL, 2008). When the definitions of
financial literacy are examined, it is seen that the definitions are grouped into four headings: knowledge
of financial concepts, ability in managing personal finances, skill in making financial decisions, and

confidence in future financial planning (Kimiyaghalam and Safari, 2015).

Economic science helps us to use scarce resources correctly and appropriately. Financial literacy
is a skill that an individual should have in order to obtain maximum benefits against limited financial
resources (Coskun, 2016). The purpose of financial literacy education is to help individuals make
effective decisions as a result of comprehending and evaluating knowledge (Ozgam, 2006). In other
words, within the scope of this education, it is aimed to teach basic economic theories and practices in
order to enable individuals to make rational decisions in the consumption of limited resources.

(Banaszak, 1987).

Given that the discipline of economics, which has made its role felt in the social and economic
events that have occurred over the last twenty years and deeply affected all countries of the world, is a
part of life, the need to provide citizens with an effective economic education has made it an inevitable
necessity to include economics education, especially in secondary school curricula (Adalar and Ata,

2021).

With the impact of globalization, financial services have developed rapidly all over the world.
This has led to an increase in the need for financial literacy. As financial products offered to consumers
have diversified and become more complex, the need for financially literate individuals has increased
and it has become important for them to make effective decisions (Krizek and Hradil, 2012). Financial
literacy education is needed for individuals to be able to evaluate the money they earn, to distinguish
their needs and desires, and to protect themselves from being defrauded (Yalginkaya and Er, 2018).
Financial literacy education is important for individuals whose financial security is jeopardized due to
the developments in the world. As a result of the developments in financial markets and the
diversification of financial products, it is necessary to increase the financial literacy skills of individuals
as individuals increase their welfare level by making conscious choices or face the situation of losing
their savings against their wrong choices (Mercan et al., 2012). Having financial knowledge is important
in terms of ensuring the financial security of individuals in their daily lives (Altintas, 2012). In daily life,
an individual's ability to live in prosperity depends on the effectiveness of the financial decisions taken.
Accordingly, the diversification and complexity of financial products cause us to question the
effectiveness of financial decisions. The economic crises experienced show that individuals should be

aware of the need to act more carefully when making financial decisions (Coskun, 2016).

Young people entering the professional financial world without effective financial literacy
education have shown that consumer groups do not have enough knowledge about the financial market
(Boyce et al. 1998; Lyons et al., 2006). Research shows that students who receive financial education are

more interested in economics (Harris Interactive Inc., 2005). The lack of financial knowledge and
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confidence has increased the interest and importance of financial education (Boyce et al. 1998; Lyons et
al., 2006). The purpose of this education is to provide individuals with financial knowledge and skills
to use it (OECD, 2005). Furthermore, financial education aims to develop the necessary thinking skills
for individuals to display an effective and participatory citizen profile in the face of economic problems
and to provide individuals with critical financial knowledge (Schug, 1985), thus ensuring social and
communal welfare as well as individual welfare (Davies, 2006). The production and consumption
behaviors exhibited by individuals depending on their individual economic preferences can affect the
system, which is a holistic structure (Ellis, 2007). Increasing social welfare depends on the efficiency of
financial decisions made by individuals. Financial literacy is a characteristic that an individual who
wants to obtain maximum benefit from limited financial resources should have. Individual financial
literacy education is important not only for the individual but also for the economic welfare of the whole
society. Money management skills acquired in the family, which is the smallest building block of society,
are reinforced with education and experience and affect the consumption habits of the whole society

(Coskun, 2016).

Some countries around the world are developing financial education national strategies to
improve financial literacy (OECD, 2013). According to Grifoni and Messy (2012), financial education
national strategies provide measurable and objective roadmaps as well as effective coordination among
relevant parties and reduce resource waste. Financial literacy is also known to promote self-confidence,

control, and independence (Allen, Edwards, Hayhoe, and Leach, 2007).

The 2012 OECD report shows that in the aftermath of the financial crisis, financial literacy
education for individuals has been recognized as an important life skill by the majority of economies.
Financial literacy education, which is an important complement to the functioning of financial markets
and stable regulations, has become a long-term policy priority in many countries to enhance the
financial behavior of individuals. The report underlines that the best way to avoid wasting effort and
resources and to achieve effective and precise results through financial education programs is to
"develop strategies tailored to each nation". In the post-crisis period, the awareness of market actors
towards improving financial literacy has increased to better understand the complex financial system
and to enable both individuals and countries to make better financial decisions (Soski¢, 2011). Many
international institutions, organizations, the public, private sector, and non-governmental organizations
around the world are working to improve financial literacy skills (Braunstein and Welch, 2002). Within
the scope of these efforts, while many countries aim to reach the general public through financial
education programs, they have also prepared programs for specific target groups (Atkinson and Messy,
2013; FIK, 2014; Fluch, 2007; Garcia et al., 2013; Messy and Monticone, 2016; OECD 2013, 2016b). These
target groups cover a wide range of people, including ethnic minorities, migrants, students, children,
teachers, educators, working adults, credit card users, the unemployed, the disabled, pensioners,

women, entrepreneurs, low-income people, and indebted consumers (Karatas, 2017).
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Although programs are prepared for different groups, financial education programs for
students and school-age children are the most common worldwide. Moreover, there has been an
increase in the number of programs addressing the target group of consumers who are in debt or
planning to borrow (OECD, 2016b). Since there are differences in the financial situation and preferences
of consumers, it is necessary to identify the target audience. It is very important to identify financially
vulnerable or sensitive groups and to educate these groups in financial literacy initiatives (Lusardi and

Mitchell, 2014).

It is known that financial habits and behaviors begin to take shape in individuals at an early
age. For this reason, it is considered important for individuals to start receiving education on financial
issues at the earliest possible age in order to build the foundation of financial literacy skills (Hopley,
2003; OECD, 2014d) at an earlier age. Today, financial literacy education has been added to school

curricula in many countries.

Providing education on financial issues in schools provides an opportunity to reach not only
students but also families, the environment, and the wider community through them. Efforts to improve
financial literacy are mostly carried out through general networking sites, but social media channels are
also widely used. In addition to these, press and broadcasting, courses and seminars, video games,
mobile device applications, movies, contests, and media campaigns aiming to raise awareness and
interest in the subject are also among the methods and tools selected. In addition to these, it is known
that many countries organize events such as the days/weeks of museums, money saving, financial
literacy, and financial awareness to increase knowledge and awareness on the subject (Garcia et al.,

2013; Messy and Monticone, 2016; OECD 2013, 2016b).

When the implementations of other countries for financial education at the primary school level
are examined, it is noteworthy that the emphasis is on quality rather than content by focusing on the
question "How can we teach economics or financial subjects better?" rather than "Why should we teach
economics or financial subjects?" (Akhan, 2013). Various countries such as the USA, Denmark, Estonia,
the Netherlands, the UK, Ireland, Spain, and Portugal have added financial literacy to their curricula
and started to teach it as a separate course. In the United States, financial literacy is taught as an
integrated course within the scope of social studies at the primary and secondary school levels, and as
a course under the name of economics at the high school level (TEDMEM, 2016; Walstad and Watts,
1985). In the People's Republic of China, it is taught as a separate course in secondary education (Zhong
and Lee, 2008). In Taiwan, economics is included in the content of Citizenship and Ethics courses at the
secondary school level (Doong, 2008). In European countries, courses such as economics, home
economics, economics integrated with other courses, entrepreneurship, consumer rights, and behavior,
or direct economics have been added to the curricula of pre-tertiary education levels (Eurydice, 2012).
In the UK, financial literacy education has been included in mathematics and citizenship courses as part

of the national education program since 2014. Furthermore, teaching materials for financial literacy
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education have been developed in these countries to enable students to learn while having fun.
Examples include the "funny money" teaching material developed in Denmark and the "money matters"

teaching material developed by the National Consumer Agency in Ireland (TEDMEM, 2016).

The 2008 economic crisis showed that low financial literacy is a problem in developed countries
as well as developing countries. Studies point out that the financial literacy level of American society is
quite low (Lusardi et al. (2010). In addition, when the Global Financial Literacy Survey conducted by
the World Bank for countries in the upper-middle income group is analyzed; the highest literacy level
is in Croatia at 44% and South Korea at 42%, followed by Russia (38), Malaysia (36), Brazil/Bulgaria (35),
China/Peru/Argentina (28). According to the study, Tiirkiye's financial literacy rate of 24% is only higher
than the financial literacy rates of Romania (22), Macedonia (21), Iran (20), and Armenia (14) (S&P

Financial Literacy Around the World, 2015).

Within the scope of financial literacy in Tiirkiye, an essay contest was organized in 2011 to raise
savings and investment awareness among primary and secondary school students. Repeated in 2012,
this contest was ranked second in the "best country practices" category by Child and Youth Finance
International (CYFI), an organization that works to improve financial access and education for children
and youth. The essay contest, which has been organized regularly every year since 2011, was awarded

by CYFI in the category of "best country practices" in 2015 (Kilig, 2017).

In 2011, the General Directorate of Family and Community Services of the Ministry of Family
and Social Policies published a booklet titled "Financial Literacy" as part of the Family Education
Program (Ministry of Family and Social Policies, 2015). In 2012, the Financial Literacy & Inclusion
Association (FODER) was established in Tiirkiye to improve financial literacy. FODER is an important
non-governmental organization working on financial literacy. The purpose of this organization is to
create an ecosystem for a financially literate Tiirkiye by working in cooperation and coordination with
the government, private sector, and other non-governmental organizations to create awareness,
training, research, support for practices, and policy-making activities in order to create financial literacy
and financial access awareness and opportunities for individuals across the country. Apart from
FODER, various studies and projects on savings and financial literacy are being carried out in Tiirkiye
by the Ministry of Family, Labor, and Social Services, CMB (Capital Markets Board), Banking Regulation
and Supervision Agency, Municipalities, Banks, and Universities. In various programs of universities,
courses such as economics, introduction to Economics, entrepreneurship, etc. have been added as
elective courses to the curricula of the relevant programs. At the same time, financial literacy skill, which
is included as a skill in primary, secondary, and high school curricula, is also included in textbooks of
different branches. Textbooks are one of the most important teaching materials that play a guiding role

in the course being taught.
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Textbooks are one of the most important teaching tools in the education system. Textbooks are
one of the teaching materials that serve as a source for the learning experiences of students in order to
realize the goals expected from education ($ahin, 2002). It is also a tool that enables the implementation
of the objectives and techniques of the program (Kili¢ and Seven, 2001). As teaching material, textbooks
are complementary to education programs, but they are also a guide for teachers and students in
classroom practices (Tutsak and Batur, 2011). According to the results of Giiveng's (2017) study titled
"Financial Literacy in Our Curricula", there are more financial literacy learning outcomes at the primary
education level than at other levels. Although it was determined that information about budgeting,
saving, and conscious consumerism was envisaged to be comprehended in the learning outcomes, it
was observed that the envisaged learning outcomes were far from meeting the daily needs of the
individual. In the study of Adalar and Ata (2021), "The Effect of Financial Literacy Education Model
Associated with the Field on Financial Literacy and Financial Attitudes of Social Studies Teacher
Candidates", it was found that the financial literacy teaching activities implemented within the scope of
the financial literacy education model integrated into the economics course had a statistically significant
and positive effect on the financial literacy and financial attitudes and behaviors of prospective social
studies teachers. Fikret, Temizel, and Ozdemir (2014) conducted a study titled "Exploring the Effect of
Undergraduate Programs to Financial Literacy Level: The Case of Turkey" and determined that 31.7%
of university students had high financial literacy, 30.1% had medium financial literacy and 16% had low
financial literacy. The majority of the studies on the subject are related to financial literacy level,
measurement of financial attitudes and skills, and money management. Although studies have been
conducted on curricula, we did not find any studies on the extent to which financial literacy is included

in textbooks.

Based on the importance and function of textbooks in education, this study focuses on the
achievements, topics, and visuals related to Financial Literacy skills in the Media Literacy textbook. The
problem statement of the study was determined as "What is the relationship between the acquisitions,
topics, and visuals in the Media Literacy textbook and financial literacy?". In line with this problem

statement, the research questions of the study were structured as follows:
1. How is the distribution of financial literacy topics in the Media Literacy textbook?
2. Which of the topics in the Media Literacy textbook are related to financial literacy?
3. Which of the visuals in the Media Literacy textbook are related to financial literacy?
Method

This study was designed in accordance with the qualitative research method, which allows to
investigate certain situations with an interpretive approach. The research is descriptive research that
questions the existing situation. The survey model was used in the study (Biiyiikoztiirk et al., 2012).

Studies conducted in this model have the characteristics of the first and basic research action. Research
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in the survey model provides important contributions to theoreticians and practitioners in
understanding and increasing knowledge since educational problems are definable (Balci, 2001). For
this purpose, the extent to which the subject of Financial Literacy is included in the program and the
textbook in the Media Literacy book, which is taught at the secondary education level by the Ministry

of National Education in 2018, was examined.
Examined Documents

The documents that make up the data of this study are the Media Literacy textbook, which is
taught in the sixth and seventh grades at the secondary education level, and the Media Literacy Program
published by the Ministry of National Education in 2018. As a result of the program review, data on
Media Literacy achievements were presented in tables by the researchers. The Media Literacy textbook,
which is the teaching tool of the Media Literacy course, was examined and the topics related to financial
literacy were interpreted according to their content. The visuals in the book were also subject to research

and associated with financial literacy. In addition, articles and theses related to the subject were utilized.
Data Collection Method

Document analysis technique was used as a data collection tool in the study. This technique is
based on analyzing and decoding all kinds of sources containing written information about the
phenomena or events targeted to be researched. Document analysis involves accessing the documents,
checking the authenticity, understanding the documents, analyzing the data, selecting a sample from
the data, developing categories, determining the unit of analysis, digitizing and using the data (Simsek
and Yildirim, 2011). In this direction, after the Media Literacy textbook and Media Literacy curriculum
obtained by the researcher were examined, the textbook and curriculum were subjected to analysis
regarding the determined research questions. As a result, the findings on financial literacy skills in the

Media Literacy textbook were presented in tables.
Analysis of Data

The descriptive analysis method was used to analyze the obtained data (Patton, 2018). This
method allows the data obtained from qualitative data collection tools such as observation, interview,
and document analysis to be organized in the form of codes, categories, and themes. In this study, it
was examined to what extent the topics related to Financial Literacy were included in the Media Literacy

textbook and curriculum.
Ethical Permissions of the Study

Since the document analysis technique was used in this study, it is in the category of studies

that do not require an ethics committee's approval.
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Results

The Relationship between the Achievements in the Media Literacy Program and Financial

Literacy
The number of achievements in the Media Literacy textbook is shown in Table 1.

Table 1. Achievements in the media literacy program (Ministry of National Education, 2018).

Learning Area Achievement number

Individual, Society and Media
Media as a Medium for Participation
Media as a Source of Information
Media as a Source of Entertainment

B~ B B

Media as a Tool of Persuasion
Total 20

According to Table 1, there are 4 learning achievements in each of the 5 learning areas in the

Media Literacy textbook and a total of 20 learning achievements.

When examined in terms of the relationship between Media Literacy achievements and
Financial Literacy, the achievements, " Students comprehend the place of media in their own lives", "
Students introduce professions in the field of media" and "Students develop original, creative and
reflective project ideas for solving the problems they experience in their relations with the media" in the
first learning area are related to financial literacy. Considering that the media has transformed from a
means of production to a means of consumption today, the amount of consumption has increased
depending on the advertising content encountered during the time spent in the media. Commercial
firms or companies that want to direct people who depend on the media in terms of consumption are
working with social media experts, one of the new media professions. Despite all the positive aspects

of the media, the ability to generate ideas about the solutions to the problems they experience, especially

considering the cases of fraud via the internet and telephone, is also related to financial literacy.

In the field of media as a medium for participation, “the learning achievements related to
knowing one's rights while following the media”, “being sensitive to media content that one likes or
finds problematic”, and “using the opportunities (consumption, etc.) offered by the media to the

individual” can be associated with financial literacy.

In the learning area of media as a source of information, “the learning achievements of
discovering opportunities such as accessing, following, benefiting from, evaluating, producing, and
sharing information”, “recognizing the obstacles to accessing accurate and reliable information”, and

“using appropriate strategies to access accurate and reliable information” are related to financial

literacy.

In learning area 4, media as a source of entertainment, especially the achievement "Students

discuss the place and functions of media as a cultural industry" is related to financial literacy. Today,
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media has turned into an area where culture, information, and consumer products are produced and

marketed.

All achievements of learning area 5 titled "Media as a tool of persuasion" are directly related to
financial literacy. “Understanding how language, text, sound, and visuals are used to persuade in media
messages”, “analyzing advertisements by considering persuasion techniques” and “evaluating the use
of characters (heroes) in the media” are significant for financial literacy. In line with the Spider-Man
character used in the media (visualized in the book), the use of clothes and accessories belonging to that
character increases in the age group it appeals to. It should not be forgotten that media content
presented to media consumers for information and entertainment purposes can turn into commercial
products over time and direct people's choices. Advertiser Company desires to influence and direct the

audience it addresses. For this reason, the correct analysis of advertising content enables people to make

logical and correct decisions.
Media Literacy Textbook Course Topics and Their Relationship with Financial Literacy

The findings for the second research question are presented in Table 2.
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Table 2. Media literacy textbook course topics and their relationship with financial literacy

Learning Area Course Subjects Content
Individual, Society What does the media What does the media produce?: News,
and Media produce? Commentary, Advertising, Program.
Let's Recognize Media Product Theme: Information, Commentary,
Professions in the Field of Education, Promotion, Marketing, Entertainment
Media Media as a tool of persuasion
Media Producers and Social Media Expertise
Consumers
New Media, New
Professions

Media as a Medium
for Participation

Media as a Source of
Information

Media as a Source of
Entertainment

Media as a Tool of
Persuasion

Why do we watch the
media?

Challenges we will face in
the media

Rights of the Media User
Our Digital Rights

Effects of the Media

What the Internet Brings
The Power of Social
Media: Internet-based job
postings, advertisements,
etc.

Accurate and Reliable
Information: Barriers,
and Reliable
Information: Solutions

Accurate

Stereotypes in Advertising

Culture Industry and
Media

Media and  Popular
Culture

Creating Character in
Media

The Language/Art of
Persuasion

What Can We Do to Avoid
Propaganda?

Virtual Fraud: A Treasure Trove of Information:
Plucking like chickens (Turkish idiom)

Identity Theft

Harassment and Cyberbullying

Informatics Crime: The offense of qualified fraud by
using an information system; Some institutions and
organizations you can contact in cases of fraud
through internet etc.:
http://www.siber.pol.tr /
siber@egm.gov.tr, https://tuketicisikayeti.gtb.gov.tr,

https://www.ihbarweb.org.tr etc.

banking

Cyberbullying due to the digital footprint
Where does the web address belong?
Company-based (.com extension)
Government-based (.gov extension)...

What do you think is the purpose of a website?
Company or organization website

For advertising and sales purposes...

of Media
newspaper, etc.)
Preparing Advertisement

Firsts in Tiirkiye (Movie theater,

Slogan
Propaganda
Decoding Ads

When Table 2 is analyzed, the following topics are associated with financial literacy: “Do media

and technology work for you?”, “What does the media produce?”, “Let's get to know professions in the

media field”, and “Media producers and consumers” in the first learning area; Why do we watch the

media?”, “Rights of the media user”, “Our digital rights”, “Social Media and the Right to Participate”,

“Effects of the Media”, “What the internet brings”, and “The Power of social media” in the second

learning area;

“Accurate and reliable information: Barriers”, “Accurate and reliable information:


https://tuketicisikayeti.gtb.gov.tr/
https://www.ihbarweb.org.tr/
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Solutions” in the third learning area; “Stereotypes in advertising”, “My media and my culture”,

“Culture industry and media”, “Media and popular culture”, and “Creating a character in media” in

the fourth learning area; “The language/art of persuasion”, and “Propaganda” in the fifth learning area.

When the course contents in the media literacy textbook are analyzed, it is seen that the themes
of news, advertisement, and product, especially promotion and marketing, which are among the media
products included in the first learning area, are directly related to financial literacy. The statement that
“media messages in the theme of media as a tool of persuasion are prepared for the purpose of gaining
power and money” and “introducing professions that provide financial income” are related to financial
literacy. Information crimes such as cyber fraud, identity theft, and credit card misuse in the second
learning area are directly related to the financial structures of individuals. In addition, within the scope
of being a conscious consumer, it is explained where consumers who encounter these situations can
apply to seek their rights. In the third learning area, the sections on introducing media extensions on
the basis of company, state, country, education, and non-commercial purposes and explaining the
purposes for which websites serve are related to financial literacy education. “The stereotypes in
advertisements”, “Which products appeal to which consumer group/groups”, “Preparation of
advertisements”, “Advertisement texts and the topics related to housing, furniture, telephone
advertisements” and “Popular culture products within the scope of culture industry and media”, for
example, the clothes and accessories of the characters in cartoons and the transformation of toys into
consumption tools, are also included in the subject area of financial literacy. Finally, the following
statements in the fifth learning area, media as a language of persuasion, are related to money
management and consumption, that is, the financial situation of individuals: "15 million Ipads were
sold in 2010", "50% of consumers make purchasing decisions by searching the Internet", "Smartphone
sales doubled computer sales in 2018", "10 million tweets are sent about brands every day", "Online
retail sales are 18 times more effective when made via Facebook", "60% of hotels and flights and 3% of

real estate sales are made online" in the content of slogans, propaganda, analyzing advertisements.

Visuals related to financial literacy in the media literacy textbook: In this section, the visuals related

to Financial Literacy in the Media Literacy textbook are presented.
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Table 3. The relationship between the visuals in the media literacy textbook and financial literacy

Unit 1: Unit 2: Unit 3: I Ask Unit4:Mediaasa Unit 5: Let Me
My Environment My Media Questions to the Source of Think First
Media Media Entertainment
Mayonnaise Identity theft (1) - Shampoo, Advertising and
advertisement (1) children's costume  persyasion  tool
advertisement (2) )
Job opportunities Hotel ads (2) Concert (1)
1)
Cybercrime (1) Movie Theater (1)
Shopping cart (1) Advertising content
(@7)
Employment-
housing
advertisement (6)
2 11 0 31 9

When the table is analyzed, it is determined that there are 53 visuals related to financial literacy

in the media literacy textbook. There are no visuals related to financial literacy in the third unit.

Visuals Containing Advertisements as a Tool of Persuasion: In the media literacy textbook, the

following visual shows an activity visual about which products appeal to which consumer groups.

gizOmulyorme

) (SvetigiinEadm ) ("4 vetigkin Erkek )

Figure 1. Consumption products and consumer groups
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In the image above, four consumer groups, namely children, youth, adult women, and adult

youth, and consumer goods ranging from food to textiles, toys to technology, cars to white goods,

accessories to personal care, and cleaning products are presented.

F

Figure 2. Shampoo Advertisement

Female commercial actors were preferred in the visuals of shampoo advertisements. This may

have been influenced by the fact that women are both more visually attractive and give more

importance to hair care than men.

%7100
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Figure 3. Advertising examples
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Consumers are tried to be persuaded and directed through the visuals given for housing,
household goods, cars, textiles, and food. With television, radio, cell phones, computers, and billboards
on the street, we are exposed to a lot of advertising content every day, whether we are aware of it or
not. Some advertising content can be so attractive that it can be consumed without the need. For this
reason, the adults of the future should be supported by the media literacy course, social studies course,
and other courses, and they should be taught to use the media correctly, analyze advertising content,

and gain logical, correct, and conscious consumption habits in line with their needs.

Figure 4. Hotel advertisement
These visuals in the Media Literacy textbook appear both as entertainment culture and
consumption culture. Although people want to have fun and rest, they make a certain amount of

consumption depending on their financial situation.

Figure 5. Cartoon

Considering this content with a Superman costume that appeals to children, it should not be
forgotten that the costumes, accessories, and toys used in cartoons, which are an element of

entertainment, turn into a means of consumption by the age group they appeal to.
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Figure 6. Shopping basket

These visuals in the Media Literacy textbook are directly related to financial literacy. Shopping

and the related consumption of money are directly related to the financial status of a person or family.
Job Opportunities Through Media

In the Media Literacy textbook, there is a section titled "Hundreds of people found jobs thanks
to social media". Having a profession and earning financial income by practicing this profession is
important for the beginning of financial literacy. The individual, family, and society work together to
ensure the sustainability of a structure that is both a producer and a consumer. Individuals in a working
and productive society play a role as active citizens in the development of the country. In the book
below, visuals of people who find jobs through social media and new professions created within the

scope of media literacy are presented.

Figure 7. Job opportunities through the media
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One of the most important professions gained by media literacy is social media expertise. It is
tried to determine the trends of people in social media to develop strategies in this direction and to

direct consumer trends by consulting companies or firms.

Media and Financial Literacy as a Tool of Entertainment Culture and Consumption

Figure 8. Entertainment and finance sector
Concerts, movies, games, and other social events are not only entertainment but also

consumption and are related to financial literacy.

Figure 9. Trade
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The image above is important in showing that trade is a historically continuous structure and

is related to financial literacy.
Advantages of Social Media

In the media literacy book, there is a section titled "He regained his stolen phone with social

media".

Figure 10. Benefits of social media
It is clear that social media benefits us when used consciously. Therefore, we need to learn and

teach how to use it effectively and correctly.

Figure 11. Media

These visuals in the Media Literacy textbook show that the media provides education, work,
shopping, entertainment, and communication opportunities for children and adults. Considering that
e-commerce and online shopping rates are increasing today, the importance of financial literacy

education in the media literacy course can be seen.
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Cybercrimes Directly Related to Financial Literacy

Figure 12. Cybercrimes

These images in the Media Literacy book refer to financial damages and losses such as
harassment, cyberbullying, identity theft, qualified fraud, credit card misuse, fraud through Internet
banking, etc. Therefore, as a conscious consumers, we should know our rights and be able to suggest
solutions to the problems we are likely to encounter when necessary. In the second learning area, Media
as a medium of participation, the contact addresses that consumers can apply in case they encounter

such situations are given.
Discussion and Conclusion

Examples of studies measuring the financial literacy knowledge and skill levels of university
students can be multiplied by including studies by Ansong and Gyensare (2012), Beal and Delpachitra
(2003), Blalock, Tiller and Monroe (2004), Chen and Volpe (1998), Chinen and Endo (2012), Coskun
(2016), Disney and Gathergood (2013), Davies (2006), Harris Interactive Inc. (2005), Hibbert and Beutler
(2001), Louw et al. (2013). However, when the aforementioned studies are evaluated in general, in the
majority of the studies on Media Literacy and Economics or Financial Literacy, the literacy levels of
teachers, academicians, students, or consumers were investigated. Only in the study conducted by
Yalginkaya and Er (2019), the achievements related to financial literacy in the Social Studies program
were discussed. However, in this study and other studies, the visuals in textbooks were not analyzed in
terms of financial literacy. As a result, no studies were found on the achievements, topics, and visuals
within the scope of media literacy or financial literacy. This research topic was chosen due to the fact

that there was a knowledge gap in the field.
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In the learning achievements in the media literacy textbook, there are contents that can be
associated with financial literacy, even if the expressions such as consumption, money, finance, etc. are
not directly mentioned. The statements " Students analyze advertisements by considering persuasion
techniques" and "Students evaluate the use of characters (heroes) in the media" are related to financial

literacy. Because today, consumption habits are determined by directing through advertisements.

When the media literacy course topics are analyzed in terms of financial literacy, “new
professions”, “media producers and consumers”, “what the internet brings”, “the power of social
media”, “stereotypes in advertisements, media, and popular culture”, “the language and art of

persuasion”, and “propaganda” are related to financial literacy.

When the course contents in the media literacy textbook are examined, the topics related to
“promotion”, “marketing areas”, “media as a persuasion tool”, “introduction of professions that

i 77

provide financial income”, “cybercrimes”, “where consumers can apply to seek their rights”, “for what
purpose websites serve”, “which products appeal to which consumer groups”, “housing”, “furniture”,
“telephone advertisements” within the scope of cultural industry and media are related to financial

literacy.

When the visuals in the media literacy textbook are evaluated in terms of financial literacy, there
are approximately 86 visuals that can be directly associated. The majority of these visuals consist of
visuals for the promotion of consumer products (housing, vehicles, textiles, etc.), the promotion of

professions that are sources of finance, financial cybercrime, and addresses for combating them.
Recommendations

It is thought that it would be useful to prepare interdisciplinary and integrated programs and

textbooks.

It is recommended that media literacy and financial literacy and similar literacies should be

integrated into the social studies curriculum.
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