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Abstract                    Research Paper 

Music or popular music products are important cultural elements that affect interstate relations or 
lead them in a different direction. States use this impressive position of music in diplomacy in 
various ways in order to strengthen the political economy of their countries.  
Music diplomacy is one of the cultural diplomacy tools used by countries today. K (Korean) -Pop, 
one of the products of South Korean popular culture, is one of the tools that South Korea has 
effectively used and brought to the fore in terms of diplomacy in recent years. In this study, South 
Korean music diplomacy is tried to be explained from the example of BTS, which can be considered 
at the top of K-Pop. In the study, it is emphasized that the BTS Group has become a cultural product 
in the K-Pop special, which can now represent South Korea at the international level. It is 
emphasized that the BTS group receive the highest level of support from South Korean political 
actors, and thanks to this support, it is one of the most important cultural figures that symbolize the 
country abroad. In addition, it has been revealed that K-Pop is a reflection of the effort to create a 
K-brand / K-style in South Korea, which increases the attractiveness of the country in areas ranging 
from movies to music, from food to fashion, and to the effort to transform this effort into diplomacy. 
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